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Q NCI FRElRBS
Disclaimer

® These materials are for information purposes only and do not constitute or form part of an offer or invitation to
sell or issue or the solicitation of an offer or invitation to buy or subscribe for securities of New China Life
Insurance Company Ltd. (the “Company” ) or any of its holding company or affiliates in any jurisdiction. No
part of these materials shall form the basis of or be relied upon in connection with any contract or commitment
whatsoever.

" The information or opinions contained in these materials has not been independently verified. No
representation or warranty, whether expressed or implied, is made as to, and no reliance should be placed on,
the fairness, accuracy, completeness or correctness of such information or opinions contained herein. The
information and opinions contained in these materials are provided as of the date of the presentation, are
subject to change without notice and will not be updated or otherwise revised to reflect any developments,
which may occur after the date of the presentation. The Company, any of its affiliates, directors, supervisors,
senior managers, officers, employees, advisers and any of their respective representatives shall not have any
liability whatsoever (in negligence or otherwise) for any loss howsoever arising from or in reliance upon any
information contained or presented in or derived from these materials or otherwise arising in connection with
these materials.

® These materials contain statements that reflect the Company’ s current beliefs and expectations about the
future as of the respective dates indicated herein. These forward-looking statements are based on a number of
assumptions about the Company’ s operations and businesses and on factors beyond the Company’ s control,
and are subject to significant risks and uncertainties, and, accordingly, the actual results may differ materially
from these forward-looking statements. You should not place undue reliance on any of such forward-looking
information. The Company assumes no obligation whatsoever to update or otherwise revise these forward-
looking statements for new information, events or circumstances that emerge subsequent to such dates.
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) Q NCIFALERBS
Overview

In 2019, the Company adopted the growth pattern of “volume and value
growth driven by the dual engines of asset and liability” , put forward the
"1+2+1" strategy with life insurance as the main body, wealth
management, health and old-age care as two wings, and technology
empowerment as the support for NCI' s distinctive and sustainable growth.

Asset and liability dual engines
Enhanced management efficiency

Growing sales team

Upgraded customer service
& ( Effective risk prevention
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Key Business & Financial Indicators

FYP from long-term insurance business

Renewal premiums

Total assets

Equity attributable to shareholders
Net profit attributable to shareholders

Embedded value

Value of One Year's New Business

Residual margin

Solvency margin
ratio

Core

Comprehensive

138,131
25,396

105,821

878,970
84,451
14,559

205,043

9,779

214,525

283.64%

283.64%
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Unit: RMB in millions

2019/ 2018/

Gross written premiums

122,286
20,811

95,860

733,929
65,587
7,922
173,151
12,210
195,637
269.64%
274.51%

13.0%
22.0%

10.4%

19.8%
28.8%
83.8%
18.4%
-19.9%
9.7%
14.00pts
9.13pts
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Gross Written Premiums & Breakdown S
Unit;: RMB in millions
13.0%
138,131 4.6%
122,286 . o ' 2539
20811 & -

5.0%

2018 2019
FYP from long-term @ Premiums from short- B Renewal premiums
insurance business term insurance business
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Product Structure

Unit: RMB in millions

114.9%
- o
Nﬁf —©30.1% 3.7% 24.0% 12.7%
51,538 52,790
12,221 L 42,571
11,638 !
31,602
7,214 28,038
6,544 5.545
Participating Health Traditional Participating Health Traditional
insurance insurance insurance insurance insurance insurance

2018 =m2019 -@-Change
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Q NCI FRElRBS

GWP Breakdown by Channels e
Unit: RMB in millions
9.4%
» |
108,450
99,166
1.7%
31.2%
> |
27,286 2.9%
20,793 » |
I 2,395
2019 2,327 —
® Individual Insurance Individual Bancassurance Group
Bancassurance Insurance Insurance

® Group Insurance

2018 H 2019

This document is for specific use only; the "Disclaimer” is an integral part of this document. 8



Q NCI FRERBS

A O E —
A= = ~

Individual Insurance - Premiums

Adopted the strategy of "health insurance + annuity insurance + riders” . I

Unit; RMB in millions

FYP from Iong:term Renewal premiums Pren)iums from shprt-
insurance business term insurance business

—@- % to premiums from individual insurance

o o 81.9% o
16.2% 14.0% 80.56/. - o 4.1%

— )

11.2%
5.5% H 83775
16,078 » 79.808
(o)
15,196 Holoze
H
4,479

= 1

2018 2019 2018 2019 2018 2019
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Q NCI FtERbE
Individual Insurance - Sales Force e

Sales team was expanded with “Winning in NCI" program. ‘

N . o,

oA thgl_a_g_e_n’_cs_________________59_7_(19()_____3’7;Qé__t
Monthly average o

5 8 8 qualified agents 133,000 3.5% t

~ Monthly average . l
® 6 0 qualified rate 33.1% 5.7pts

~ Monthly average comprehensive .
& @ @ productivity per capita RMB3,387 22.5% l,
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Bancassurance

Product supply and business scale improved.

FYP from long-term

insurance business

Renewal premiums Premiums from short-
term insurance business

—®- % to premiums from Bancassurance

O NCI Rt R

& 85 — %

Unit: RMB in millions

37.4% 62.4% 02%  0.2%
22.7%/0 772% @ —
6.2%

116 1% H 17036
16,043
1o 194
75.0%
4718
J 56
=~ B
2018 2019 2018 2019 2018 2019
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Business Quality

Persistency ratio of individual

life insurance business

90.7% 90.3%
13-month

86.2%

84.9%’/‘
25-month

2018 2019

Q NCI RIS

EEBE AE B — X

Surrender rate

3pts
4.8%
1.8%
2018 2019
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Key Financial Indicators

Q NCIFAtERIE

Unit: RMB in millions

2019/ 2018/

Total Revenues

- Net written premiums and policy fees
- Investment income

Total benefits, claims and expenses
- Insurance benefits and claims
- Commission and brokerage expenses

- Administrative expenses

Net profit attributable to
shareholders

Earnings per share (RMB)

Net assets per share attributable to
shareholders (RMB)

Weighted average return on equity
attributable to shareholders

Note: Above figures are IFRS based.

172,103
135,744
35,842
158,342
125,928
16,872
13,037

14,559
4.67
27.07

19.41%

151,964
120,409
31,185
140,755
109,842
16,711
11,968

7,922
2.54
21.02

12.25%

13.3%
12.7%
14.9%
12.5%
14.6%
1.0%
8.9%

83.8%
83.9%
28.8%

7.16pts
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Investment Performance

Unit: RMB in millions

Investment assets Total investment yield | Net investment yield

20.0%
» |

839,447 0.3pt 0.2pt

699,826 B -
5.0% 9
4.6%  4.9% ° i

31/12/2018 31/12/2019 2018 2019 2018 2019
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Investment Asset Allocation

As at Dec. 31 2019 | As at Dec. 31 2018 | Change
(Proportion) (Proportion) (pt)

Term deposits 7.6% 9.2% -1.6
Debt financial assets 65.6% 65.7% -0.1
- Bonds 42.7% 39.3% 34
- Trust products 9.2% 9.5% -0.3
- Debt plans 4.6% 5.6% -1.0
- Asset funding plans 1.2% 1.4% -0.2
- Others 7.9% 9.9% -2.0
Equity financial assets 18.7% 16.6% 2.1
- Funds 5.5% 6.1% -0.6
- Stocks 6.6% 4.6% 2.0
- Others 6.6% 5.9% 0.7
g:z'i‘vgfeif:-“h 1.4% 1.3% 0.1

Other investment assets 6.1% 6.5% -0.4
16
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Non-standard Asset Portfolio “rixs-3

Unit: RMB in millions

As at Dec. Probortion Proportion | Amount
31 2019 P Change (pt) | change

Non-standard debt

investments 192,477 78.1% -3.6 7,788
- Trust product 77,266 31.3% 2.0 10,985
- Debt plan 38,934 15.8% -1.5 -175
- Project asset support plan 10,000 4.1% -0.3 -

- Wealth management product 61,232 24.9% -3.6 -3,067
- Perpetual bond 5,000 2.0% -0.2 -

- Asset management plan 45 - - 45
Non-standard equity 54,117  21.9% 3.6 12,725
- Asset management plan 22,325 9.0% 3.0 8,757
- Private equity 7,054 2.9% 1.0 2,611
- Unlisted equity 18,664 71.5% -0.7 99

- Equity investment plan 4,700 1.9% -0.2 -

- Derivative financial assets 1,374 0.6% 0.6 1,374
- Wealth management product - - -0.1 -116

Total 246,594 100.0% 20,513

This document is for specific use only; the "Disclaimer” is an integral part of this document. 17



Q NCI RS
Solvency e

Comprehensive solvency

Core solvency margin ratio

margin ratio

14pts 9.13pts
» | H

283.64% 274.51% 283.64%
269.64%

31/12/2018 31/12/2019 31/12/2018 31/12/2019
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Embedded Value - Composition Analysis

Unit: RMB in millions

18.4%
A 205,043
173,151
' 10.6% | 82,119
Value of In-force 74,259 J

Business

)
B Adjusted Net 24.3%

Worth

31/12/2018 31/12/2019
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Embedded Value - Movement Analysis

Movement analysis from Dec. 31, 2018 to Dec. 31, 2019

Unit; RMB in millions

15996 1531 20 2038 1122 205,043

9,779 (3.227) (1,212) (2,402)

173,151

EV at the Impact of Expected Operating Economic  Operating  Economic Capital Others Value Change EV at

beginning Value of Return Experience Experience Assumption Assumption Injection/ Other Than the end

of period New Business Variances Variances Changes Changes  Shareholder Life Insurance of period
Dividend Payment Business

Note: Numbers may not be additive due to rounding.
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Value of One Year's New Business RELze-

Unit; RMB in millions
19.9%

12,210 »

9,779

48.1%
=@-NBV Margin
36.5% (APE)
47.9%
30.3%
NBV Margin
(FYP)

2018 2019 20184 20194

Notes:
1. FYP = 100% * first year regular premiums + 100% * single premiums + 100% * premiums from short-term insurance business.

2. APE = 100% * first year regular premiums + 10% * single premiums + 100% * premiums from short-term insurance business.
3. Numbers may not be additive due to rounding.
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Outlook
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In 2020, the Company will follow the “1+2+1" strategy, continue to

return to the essence of insurance to accelerate high-quality growth.

\x

X

Party building
and leadership

Industrial synergy and

service ecosystem

0 Benchmarking to grow /E ‘ i\ Richer products for
w|w ,
\ life insurance business customers’ demands

i*w-i Technology application .m. Compliance and
N and empowerment \ s risk control
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Social Responsibility
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Sanitation workers Targeted poverty Fighting
insurance donation alleviation COVID-19

> 102 cities » 7 provinces or » Expanding Insurance

» Over 750,000 sanitation autonomous regions coverage
workers » Over 20,000 poor people > Donation worth

» Sum assured over » Sum assured over RMB2.2 RMB7.037 million
RMB75 billion. billion. » Sum assured RMB72.23

billion.

Note: Data used for “Fighting COVID-19” are as of March 20, 2020.
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